The European soft drinks sector has achieved a 17.7%
reduction in average added sugars since 2015
Brussels, 29 June 2022: Just one year after releasing ambitious new health and nutrition
commitments, UNESDA Soft Drinks Europe announces that the European soft drinks sector
has delivered a further 3.6% reduction in average added sugars between 2019 and 2021.
This new sugar reduction milestone is part of the sector’s most recent commitment1 to reduce
average added sugars in its beverages by another 10% in the EU27 and the UK between 2019
and 2025, under the umbrella of the EU Farm to Fork Strategy and its Code of Conduct on
Responsible Food Business and Marketing Practices2. This means that Europe’s soft drinks
sector has already achieved a 17.7% reduction in average added sugars since 2015.
Ian Ellington, President of UNESDA Soft Drinks Europe and Senior Vice-President and Chief
Marketing Officer for PepsiCo in Europe, comments: ‘’Today’s announcement shows that our
efforts to meet our latest sugar reduction target are delivering results: a further 10% reduction
in average added sugars in our drinks in the EU27 and the UK from 2019 to 2025. It also
demonstrates our ongoing commitment to encourage consumers towards heathier drink
options by offering them more no- and low-calorie products.’’
Europe’s soft drinks sector has achieved an average market share of over 29% of no and lowcalorie products in Europe, with some markets as high as 40-50%.
Over the past 20 years, UNESDA Soft Drinks Europe has contributed to building a healthier
food system in Europe. UNESDA corporate members have made significant investments in
reformulation and new product development to reduce average added sugars in their drinks
with the goal of providing consumers with healthier drink choices. The sector has achieved a
total of 26% reduction in average added sugars since 2000. It has also become the first and
only sector to have committed to the EU call for a 10% added sugars reduction by 2020 and
to have significantly exceeded this target by reaching a 14.6% sugar reduction from 2015 to
2019.
While the European soft drink sector is not the largest contributor to total added sugars intake
of Europeans3, it is doing its part to promote healthier dietary habits, becoming the only
sector to have made a new sugar reduction commitment under the EU Code of Conduct on
Responsible Food Business and Marketing Practices.
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Note to Editors
1

For more information, visit the UNESDA page on sugar reduction.
Find out more about UNESDA and its members’ commitments to the EU Code on Responsible Food
Business and Marketing Practices here.
3
See the EFSA Final Opinion on the tolerable upper intake level for dietary sugars (page 5, February
2022).
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For further information, please contact:
Inês Rebelo
Communications Manager, UNESDA Soft Drinks Europe
M: +32 477 860 901
irebelo@unesda.eu

About UNESDA Soft Drinks Europe
Established in 1958, UNESDA Soft Drinks Europe is the Brussels-based trade association
representing the non-alcoholic beverages sector. Its membership includes 10 companies and 23
national associations from across Europe. UNESDA members are involved in the production and/or
distribution of a wide variety of non-alcoholic beverages including still drinks, carbonates, fruit
drinks, energy drinks, iced teas and sport drinks.
UNESDA’s policy priorities are sustainability (e.g. beverage packaging, collection, recycling),
responsibility (e.g. sugar reduction, school policies, marketing practices towards children and
labelling) and competitiveness (e.g. taxation, market access).
www.unesda.eu
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